F E AT U R E C A S E S T U D Y

Duchenne Muscular
Dystrophy
PHASE 3B

K E Y T A K E A W AY S
This clinical study featured a novel investigational
approach that appealed to physicians dedicated to
advancing treatment options for pediatric patients
with Duchenne muscular dystrophy (DMD) and
their families.
Current treatment options were limited as they
aimed to control symptoms and improve patient
quality of life, rather than cure the disease.

CHALLENGES
•

Despite being a rare pediatric disease,
there was already a crowded clinical trial
marketplace for DMD.

•

Only 13 percent of the DMD population have
the specific gene mutation required to
participate in the study.

•

The study was seeking a high number of
patients over a long enrollment period.

SOLUTION
The study logo was created to speak to the sponsor’s
leadership position in the Duchenne space and to reflect
the potential of the investigational drug to help prolong
patient quality of life. The logo features exon 51 skipping to
help referring physicians clearly identify the specific gene
mutation associated with the study.

•

Proactively addresses study barriers and motivate
parents and site staff with site-based educational
study materials

•

Raises awareness among key opinion leaders and
physician specialists to generate patient referrals
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I M PA C T
Due to the rare nature of the condition and the small
target audience, BBK developed a highly memorable
study brand, creative messaging and engaging
collateral that spoke to and motivated the parent
caregiver audience to take action.
BBK’s materials were designed to keep the study
top-of-mind at global study sites, as well as support
patient identification and consent. The patient and
referring-physician materials allowed site staff to quickly
identify potentially eligible patients against key criteria,
while providing parent caregivers with the information
necessary to foster consent.

